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ﬂ Hannah Bradfield | Staff Writer

February 2, 2023 (Updated October 2, 2023)

Richard Brooks - 1st
Strategic comms and media relations
2yr - Edited - ®
- Had an absolutely brilliant time last night with Portland &

Journo Resources co-hosting a networking event for
young journalists and PR's.

The Refine fellowship centres on the notion
that most journalists in this day and age —
whether staff or freelance — are increasingly
required to be science writers or
communicators at some point.
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“IT.CONTRIBUTED A STAGGERING NUMBER
OF CANDIDATES, MANY FROM DIVERSE
BACKGROUNDS WHO WOULD OTHERWISE-NOT,
HAVE THE CONFIDENCE TO APPLY.

MARK HUDSON, NEWS UK

... HIRE REALLY
GREAT PEOPLE

Do you want your job adverts to reach tens of thousands of talented,
diverse candidates within journalism and media? Leverage the
power of our website, newsletter,and social media to reach more
than 75,000 people every week.
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Current Jobs

Show me jobs tagged with:

Show me jobs outside of London O S

Search jobs...

Closes 13/03/2025

You'll reach a diverse range of candidates at all career levels — we're
proud champions of diversity and know it helps organisations be
more productive, reach new audiences,and make better journalism.
A guarter of our audience is non-white and 40% are working class.

Lecturer in Journalism, City St George's,

University of London
VRN Senior Jobs

London - £42,632-60,321pa

We are looking to appoint two Lecturers in Journalism, the
appointed applicants will contribute to the development and
delivery of our excellent undergraduate and postgraduate
programmes.

For organisations who hire often we offer discounts on orders of ten
or more credits, as well as bespoke brand-building packages (p8).

Freelance Data Journalist, The Banker Closes 16/03/2025

Freelance Gig

London - Freelance Day Rate

Contact: jem@journoresources.org.uk
Standard Ad — £120

/ wl = THEBANKER
Bespoke Ad — £ 2 2 0 { < Posts eelance data journalist is required for an immediate start to (

rk on an upcoming project on The Banker.

The Guardian
Foundation’s Scott Trust

Basic Ad — £65

Your job and logo on All basic benefits; All standard benefits; bws Reporter, Tes Closes 20/03/203
the jobs board, used by Unlimited duration on Top slot on our \don - £26,000-30,000pa
20,000 people a month; OUrjObS board; newsletter; magazine has led on education news and policy in the UK for % te

Mentioned in our weekly
newsletter, read by
20,000, with 50-60%
open rate;

Integrated with Google
Jobs;

Promoted on our X,
Bluesky and Threads.

Sponsored slot on our
newsletter;

Included in our
Instagram and TikTok
round-ups;

Shared to our LinkedIn
audience.

Bespoke asset creation
for Instagram and
TikTok;

Analytics round-up
report;

Free to re-list in the
unlikely event you don’t

find someone.

STARTING OUT JOBS

er a century, and is looking for a news reporter to join its award-
ning editorial team.

|timedia Lifestyle Journalist

Closes 20/03/202




EACH NEWSLETTER
AD SENDS HUNDREDS
OF JOURNALISTS TO
AUTHORY'’S PRODUCT;
LEADING TO DIRECT

... AMPLIFY MY
CAMPAIGN
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Whether you're a publication who wants to build your profile as an
aspirational employer, or an organisation that wants to get your
message and products in front of tens of thousands of influential
journalists every week, we can help.

We craft campaigns across editorial, social, and events that directly
track back to your KPIs. Our in-house team of experts do the heavy
lifting, and all campaigns come with in-depth reports as standard.

All our campaigns can be tailored to your needs — get in touch and
we can send you a personalised campaign proposal.

Contact: jem@journoresources.org.uk

Basic — £1,000

e One piece of bespoke
editorial content;

e One piece of bespoke
social media content;

e One top-of-newsletter
advert;

e General social
amplification.

Standard — £3,000

Three pieces of bespoke
editorial content;

Three pieces of bespoke
social media content;
Three top-of-newsletter
adverts;

Three sponsored events
at our workshop series;
Print advert in our
magazine;

General social
amplification.

Bespoke — £5,000+

Bespoke campaign build
such as site section
sponsorship, software
tools, or additional
editorial content.

All benefits listed in the
standard campaign.
Bespoke workshop

as part of our series,
with your speaker and
messaging.

CONVERSIONS

[Ad] Writers, Stop Wasting
Your Time!

Are you tired of
spending hours
updating your
portfolio?

AUTHORY

How much time do you spend manually
updating your portfolio? And how often is it
still outdated?

With Authory, that's a thing of the past.
Authory creates a beautiful, self-updating
portfolio that automatically pulls in your new

articles as you publish them, no matter where.

And that's not all: Authory also backs up all
your published articles automatically, so you

never have to worry about losing your work.

Join thousands of writers who already use

& membership.journoresources.org.uk
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How To Find An Origiﬁal
’ 4 Money Story In Any Beat
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The Financial Sponsored

FT Times Partner

and
Karen Edwards Content

October 18, 2022 (Updated October 5, 2023)

Shortly after Roula Khalaf was promoted
to editor of the Financial Times in 2020,
she spoke about how the image of the

paper could sometimes come across as
intimidating. “It feels intimidating because
of its reputation,” she told a Women in
Journalism audience with honesty. “The
image of the FT is more intimidating than
the content.”

k Does this intimidating reputation extend to
@ journoresources.org.uk

EDITORIALFOR THE
FINANCIAL TIMES WAS
SEEN BY THOUSANDS

OF PEOPLEAND
DROYE HUNDREDS OF
APPLICATIONS
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journalism tips for students

really stuck
who'll be
shauldn't be jus

kTok ) AL L TarESaUGan, OFg. Lk » .
- _ bl i o
@journoresources 1 Don't Be Afraid Of Making Mistakes': Qur

Top Tips For Student Journalists

People also ask

sf= come and
spend a'week in the life
of a master’s¢journa|ism
. i°ur"°feS°ur°siudent 4 What are the b 2ements of journalism?

What's it like doing an MA in journalism ...

can | become a good journalist student?

Hewwe gzan Limpreve my jearnaistio skills?

What makes a joumnalist successful?

£ burnoresources - O @ City, University of... .
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Journo Resources Server &
180 Members - Community

Q Search

=, Browse Channels

v Finding Work
# job-opportunities
# freelance-callouts

# other-opportunities

v Membership Benefits

[ Gl -
# virtual-coworking

® Book Your Free 2025 # event-wraps
Events Now

v common room

B welcome-rules
There's plenty of chocolate logs and

‘ cranberry sauce to be had before our next 7 ENSEEEE
events, but there's plenty to look forward to in # ask-us-anything

2025. # journalists-lift

J # off-topic

You can find details of how to book all of Y R

: They

say journalism is the most exciting job in

the world — so let's make it that way in
2025. Here's how to find your daily dose

of adventure and monetise it.

: Level up your
job and freelance opps search with this
brand new workshop focused on

Linkedin. We'll be looking at easy ways

to beat to crowds and spot

membership.journoresources.org.uk




“1 CAN'T;STRESS HOW MUCH THE SUPPORT
AND GUIDANCE HAVE HELPED ME BETTER
UNDERSTAND AND NAVIGATE THE INDUSTRY,
AND OPENED NEW OPPORTUNITIES FOR ME~

... GIVE BACK
AND DO GOOD

JOURNO RESOURCES FELLOW
We're proud to be a social enterprise that exists to make change; it’s oo T
our mission and informs everything we do. If you share our values of i P Lo |
building a more inclusive media industry, we should chat! S\ |
We're experts at campaigns that make real change, both for o A
individuals and the wider industry. Our annual fellowship, for FELLOWS

example, offers entry-level journalists a unique blend of mentoring, MR 2024/25 Class Of The
practical workshops, and paid work, while our mentoring programme 4 Journo Resources Fellowship
fills the gap between formal schemes and the need for 1-2-1 advice, AN - €
by offering on-demand, drop-in sessions. And, of course, everything

we do is linked back to tangible and measurable impact.

Contact: jem@journoresources.org.uk

{5 il ® pplications — we received almost double the number of applications (SIS

Mentoring — £50ph

Support the industry’s
future leaders through
our innovative one-off
mentoring sessions;
Support either via
number of sessions of a
specified time frame;
Co-branding on all
application forms and
press opportunities;
Full impact report
delivered.

Fellows — £850+

Sponsor a fellow as
part of our entry-

level support scheme,
covering mentoring,
advice, and a paid
commission for writers.
Includes advertising

in our magazine and
online, as well as press
opportunities.

Full impact report
delivered.

Bespoke — £3,000+

Create a bespoke
programme to give back
to targeted audiences;
Fully co-branded
scheme and advertising
and press options;
Utilise our experts

to run mentoring,
workshops, and

other development
programmes.

— | tion. WHAT’S
— D RIGHT AND

Full impact report.

n Kayleigh Watson

October 17, 2024 (Updated October 22, 2024)

Back for its fourth year, we are incredibly excited to announce the newest
P cohort of the Journo Resources Fellowship. After an unprecedented volume Sy

pared to last year — our team has finally whittled down the final

year, thanks to the continued support of The Printing Charity, The Dani WRONG

lan Trust, and Newsworks, as well as welcoming the Association of WITH THIS?
\ ] 1 j/gf 3 E sh Science Writers and Women in Journalism, we are supporting 14
| & A . 5 P
f’] | \ ging journalists. Description
e
bers of the cohort will receive six months of support including one-to-on< e
- 8 oring, guidance from the Journo Resources team, and tailored workshop 10 236 10 Sept
THE HIDDEN by experienced journalists. They will also receive access to all our career
DIVISION lopment membership resources and a paid commission for our website

= dropbox. (4]

\ @ JournoResource:
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